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1 2023 is the first year tracking this metric. Year-
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* We continue to improve our tracking measures,
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o, industry and trade events to effectively market their
Total 18,609,469 | +5.6% destinations to audiences beyond their local and
regional boundaries. To ensure a strong outreach
-51.4% to sports, meetings and leisure segments, Tourism
. Lethbridge is committed to engaging with leaders
’ ’ and decision makers at key industry events.




TOURISM = TOURISM LETHBRIDGE MISSION

Lethbridge As a non-profit organization, our mission is to increase visitation and Lethbridge’s tourism market share, grow

Lethbridge’s economy and showcase Lethbridge and our region across the nation. Facts and Figures from 2023.
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§ Changes to key metrics in Google Analytics (GA4)
took effect in July of 2023. We will report year-
over-year results in 2024 for those metrics.
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